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‘‘The district of Crete proceeds to new high standard actions for 
the promotion of the Cretan products in the markets abroad’’ 
underlined in an interview to «In-On» magazine the Regional 
counsellor of Crete Mr. Serafi m Tsokas.
More particularly: 
Question: Will the periphery help in the organization of new 
exhibitions for the promotion of Cretan products? 
Answer. Recently there has been a dynamic and unifi ed 
presence of Crete establishing a new era for the products of 
the island through participation in International Fairs such as 
ΑΝUGA, or SIAL. This organized, collective and dynamic 
presence aims at exporting Cretan products to big markets 
abroad. A vast number of Cretan enterprises project their 
products successfully. Such enterprises are specialized in the 
production and standardization of olive oil and olives, bread 
and bread products, wine, biological products, herbs, sweets, 
raisins, honey, honey bars and other Cretan products.
Within the framework of the participation of Crete in 
International Fairs, a great deal of simultaneous activities and 
actions are included such as the promotion in vital posts in the 
entrances of the fairs as well as in the place where there are the 
Cretan stalls. Indicating Cretan participation through insertions 
in magazines distributed in the fair, folders including the profi les 
of the participant enterprises, DVD distribution regarding 
Crete and Cretan diet and Reception Desks to welcome foreign 
visitors, are some of the actions realized during these fairs. 
At the same time through a series of other actions the periphery 
of Crete supports the promotion of our products to foreign 
markets. 
Besides, the organization of successful exhibition events 
abroad, offers the participants the opportunity to develop a 
wide framework of co operations with companies abroad.  
 The collective actions of promotion between the periphery of 
Crete, the Association of exportation of Crete, the Organization 
of the Promotion of Exports, the Champers of Commerce and 

the prefecture authorities of Crete, OANAK and ΟΑDΥΚ, 
continue and are reinforced aiming at the creation of a unifi ed 
means to certifi cate Cretan products under the name of ‘‘Region 
of Crete’’, an initiative that was warmly received from the 
periphery of Crete.
These days a fair is held in Athens which is dedicated to 
Crete, its products and services.  The fair is addressed to the 
mainland giving special attention to local tourism as well as 
inner consumption. I believe that this is a very good move, 
even though it was organized at a very short time and it will 
eventually bring tangible results. 
Question. Which are the suggestions on behalf of the periphery 
of Crete so as Cretan enterprises overcome the economical 
crisis at the lowest cost in 2009 per branch? 
Answer. Cretan enterprises constitute the backbone of Cretan 
economy. Through a series of political actions, the periphery 
along with the PEP of Crete and the Developmental Law aims 
at increasing investments either on new or already existing 
companies, through giving important motives.  
The actions to reinforce the Axis of Priority mainly focus on 
the special characteristics and the needs of the productive 
network of the periphery of Crete with the target to improve 
competitiveness and the quality of the products, services and 
procedures, the improvement of business structure and the 
elevation of the comparative advantages of regional economy. 
Thus, within the framework of the Axis of Priority in focus, 
there will be reinforcement in the companies of the secondary 
and tertiary section. 
Regarding secondary section, actions will be funded to 
reinforce subordinate ΜΜΕ- PΜΕ in order to improve 
their competitiveness in the context of the demands of new 
economy, as well as the creation of new companies with the 
aim to expand the productive basis of the periphery and the 
creation of new posts of employment. Question. According 
to records, the economical crisis will continue till the fi rst 
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semester of 2010. What measures will the periphery take to 
reinforce enterprises? 
Answer. The aim of our politics was and still remains a balanced, 
viable and cohesive development. Considering the Fourth 
Period of Government Policy we prepared Local Authority 
Organizations so as to enable them to play a signifi cant role to 
the local authorities, setting them off as top-ranking carriers of 
regional development.
 Additionally, taking into account that more than 82% of the 
sources of the 4th Κ.P.S., namely more than 16,8 billion of Euros, 
is addressed to the periphery, one realizes how well prepared 
should one be in order to respond to future challenges.  
It has to be noted, therefore, that for the fi rst time a special 
Operational Scheme has been worked out for the 4th Period 
of Government Policy from 2007 until 2013 and there has 
been a systematic and prompt preparation in order to avoid 
malfunctions and insuffi cient applications of the 3rd Κ.P.S. 
ESPA  constitutes the spear-head of the Creek economy in 
the next decade since due to it, it is expected new companies 
to emerge that will blossom in the near future and will boost 
national economy. Undoubtedly, the sum of money allocated to 
selective business propositions will signify the direction of the 
Development in Crete regarding businesses. 
Question. Are there propositions from Greek or foreign 
businesspeople regarding their enterprising development in 
Crete? 
Answer. Crete is considered one of the most important markets 
in Southeast Europe and there is a huge investment interest 
not only from the part of Greek businesspeople but also 
from foreigners as well.  This interest focuses particularly on 
tourism.    
Question. When will the road network of the island be 
improved?  
Answer. The North Road Network which constitutes the biggest 
developmental project in the island along with its vertical axes, 
has already been in progress with secure funding. 
The Axis of Herakleion- Mesara is an impulse to the region 
that so far  we  just simply heard of it but now the government 
materializes the scheme. Therefore, having ensured 110 million 
Euros from the Ministry of Public Works and Environment, it 
intensively proceeds to the section of Apomarma – Kasteli and 
the section of Agia Barbara - Apomarma 
Also, the road of Siva- Agia Barbara is open to circulation and 
the unequal overpass of Siva has already been constructed and 
is open to circulation, as well.  
The North Road Network ΚΤΕΟ –Gouves has been constructed 
and is open to circulation, a work already included to the PEP 
of Crete, on a Budget of 11.735.000, 00 Euros. At the same 
time the section of the double road from the Airport to ΚΤΕΟ 
is being completed on a Budget of 12.600.000 Euros. 
The ramps of entrance –exit in the Avenue of Knossos and 
the junction of Giofyro has been completed. There is also 
the completion of Papanastasiou Bridge which alleviates 
congestion. 
Another important work that is open to circulation involves 
the construction of the junction of Paleokastro on a Budget of 
900.000Euros. The road from Herakleion to Viannos is due to 

circulation while for the road from Herakleion to Episkopi,  
expropriations of 4.000.000 Euros have been approved in order 
the economic settlements of the expropriation benefi ciaries to 
proceed resulting in ensuring its unhindered completion. 
Works of improvement the road network on the axis of 
Tavronitis –Kandanos –Paleohora have been realized on the 
Budget of 19.397.492 Euros.
The road network from Vrisses to Chora Sfakion has been 
completed on a Budget of 921.715 Euros. 
Moreover, in Julyι the work of improvement the road network 
on the axis of Alikianos-Prasses-Sougia is given to the public 
on a Budget of 9.113.354 Euros, while complementary works 
are in progress in the section of Galatas–Kasteli on a Budget of 
8.550.000 Euros. 
Additionally, 4.327.045 Euros was given for urban 
improvements of the prefecture of Chania and 2.250.000 
Euros for the completion of the junction of Kladissos and its 
connection to the road network of the city. 
For the improvement of the road of Chora Sfakion – Anopoli 
3.949.000 Euros was given. The roundabout from Chania to 
the Airport and from Souda to the Airport in the region of Vlite 
was given to the public on the Budget of 2.800.000 Euros.The 
included interventions which are already included in the works 
are completed in the road network of the Old National Road 
from Herakleion to Rethymnon. 
The work of VΟΑΚ Afhin – Agathia –Chamezi is due to 
completion till the second semester of 2009, on the Budget of 
22.010.000 Euros. The work of VΟΑΚ Chamezi –Sitia and the 
Frouzi Bridge is being completed on a Budget of 2.000.000 
Euros. The improvement work of the road Sitia – Paleokastro 
–Zakros, part of Agia Fotia– Paleokastro is given to public on 
December 2009 on the Budget of 4.409.552 Euros. 
The improvement of the road from Neapolis to Lasithi plateau 
and Lakonia has been completed on a Budget of 3.220.524 
Euros.  
A sum of 1.000.000 Euros was given for the improvements of 
safety conditions of the local roads of the provincial network 
of the Prefecture of Lasithi as well as 880.000 Euros for 
greenery. 
In December 2009 the deviation of Koutsoura – Makri Gialos–
Analipsi is due to complete on a Budget of 8.881.803 Euros 
through PEP.
The junction in Atsipopoulo in Rethymnon is given to public, a 
signifi cant work of the North Road Network which will crucially 
contribute to the upgrade of the region. It is incorporated in the 
PEP of Crete on the Budget of 5.870.000 Euros.
In June 2009, the road network on the axis of Apostopli – 
Mandres is being completed on the Budget of 18.360.907 
Euros. 
The road network of Rethynmon has been upgraded on a 
Budget of 1.467.351 Euros and a sum of 1.187.000 Euros was 
given for the improvement of the safety conditions of the road 
network. Furthermore, there has been an auction for opening 
ups and asphalting the network of 1.600.000 Euros derived by 
National sources. Upon completion, the distance from Spili to 
the beaches is reduced to 50 from 160 kilometres.

Periscope Projection

‘‘Twelve modern Pan-Hellenic retail shops of «Mediterranean 
Diet» and wholesale branches have been created by the 
Association of Agricultural co-operatives Pezon (since 1933) 
where along with wine and olive oil we dispose Cretan honey, 
raisins, tisanes, spices, olives, Cretan rusks (made of barley, 
dakos etc.), bread products, green soap and other Cretan 
traditional products’’, referred in an interview to «In-On» 
magazine, the chairman of the Association Mr. Georgios 
Fragiadoulakis. The channels of distribution even include 
–he underlined - supermarket chains while the geographical 
allocation of the sales is proportional to the population. 
Moreover, in our central establishments located in the prefecture 
of Kazanzakis, there is a traditional museum for those who 
wish to acknowledge the evolution and process of our local 
agricultural products through time until today. One can 
comprehend their way of production and try their rich taste, 
making the Cretan products famous all over the world.   
Concerning exports -he clarifi ed – the products of the Pezon 
Association are distributed to countries of the European 
Union (Germany, France, Austria, Italy, Denmark and United 
Kingdom). Our customers’ fi le is constantly increasing including 
trustworthy co-operators such as chains like Carrefour, Metro, 
Intermache, Monoprix (France), MPREIS (Austria) and others. 
Lately, we attempted an opening to Middle East countries, as 
well. (Lebanon, Kuwait, Qatar). According to the policy of our 
company there is not exclusive representation. 
The aim of the Association is -he said- sales increase for the 
year 2010 as well, based on steady high quality and decrease of 
the distance between the producer and the consumer. 
The Association is activated in two primary products: wine and 
olive oil of excellent and steady quality. Those products have 
been awarded in international trade fairs: Gold Prize of Quality 
for the Extra Virgin Olive Oil POP PEZA, Eleotechnia, Athens 
2008, Bronze Prize for packaging of the  Extra Virgin Olive Oil 
POP PEZA in the carton Tetraprisma, Eleotechnia, Athens 2008, 
Silver Prize for the taste for the Extra Virgin Olive Oil NISOS, 
2nd Festival of olive oil and olives, Piraeus 2008, Star for 
packaging of the Extra Virgin Olive Oil POP PEZA in a bag of 3 
liters, Greek Stars, Athens 2006, Golden Olive Tree for the Extra 
Virgin Olive Oil POP PEZA, 2nd  International Competition 

of Olive Oil, Zurich 2003, Silver Medal of Taste for the Extra 
Virgin Olive Oil POP PEZA, Great Taste Awards, London 2003, 
Prize for Quality & Innovating Packaging for the Extra Virgin 
Olive Oil NISOS, PASEGES, Agrotica 2003. 
Within a complete industrial complex with modern 
inaugurations, 85% of the agricultural products of the region are 
absorbed and processed  resulting in their channeling to Greek 
and international market. It has to be noted that the Association 
hastened since 1998, to work out and inaugurate a System of 
Administering Quality ISO 9001:2000 and Systems of Food 
Security IFS and ISO 22000.  
Within the framework of the Association, a group of olive oil 
producers is being activated consisting of 4.500 members. In 
the region of the Association 5.000 tons of olive oil is produced 
on average every year coming from 60.000 acres of olive-tree 
cultivation (1.100.000 olive trees). This is an acknowledged 
Zone of Protected Name of Origins P.Ο.P. PEZA and, thus, 
the Association produces, standardizes and makes available in 
the market the Extra Virgin Olive Oil POP PEZA. Today, the 
Peza Association has got: two oil-mills that produce 2000 tons 
of olive oil, a traditional soap-mill, oil tanks of 6.500 tons, a 
standardization industry of olive oil and a chemical laboratory.
In the region of the Association there are 30.000 acres of wine 
groves that belong to the producers- members of the Association 
(10.000 wine groves ΟPΑP-VQPRD, 8.000 for table wines, 
12.000 for raisins and table grapes) and the Association also has: 
a wine factory with the capability to standardize 20.000 tons of 
grapes with tanks and storehouses for the wines of 25.000 tons, 
a packing industry of the table grapes of 400 tons per 24 hours, a 
wine-bottling industry and a chemical laboratory.
The Association’s investment in the fi eld of wine   with the 
reliable peak technology of the aseptic packaging Tetra Pak,  
gives the opportunity to produce one more innovative product 
that follows wine standardization in a bag with a faucet (The 
wine of the Company).
Also, the Association has got a fully-equipped chemical 
laboratory in order to analyze the olive oil and the wines. 
More particularly: Warehouses of 10.000m2 and technological 
equipment.

Innovative Cretan products

The chairman of the Association 
Mr. Georgios Fragiadoulakis
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‘‘The multi-faceted  and demanding roles 
that women  conscientiously and usually 
effi ciently serve on a daily basis enable 
them to  grow richer in skills that even-
tually result to the solving many prob-
lems. A woman’s perspective involves a 
different kind of aesthetics, another sort 
of approach to things, a fact that surely 
reinforces the collective endeavor on be-
half of the prefecture of Lasithi in order 
to promote issues regarding the progress 
and development of our prefecture’’, 
underlines in an interview to  «In-On» 
magazine the vice-prefect of Lasithi Mrs. 
Maria Pratsini.  
Besides -she stressed- when sensitivity, 
humanism, offering and selfl essness that characterize woman’s 
nature, are transferred through women’s participation to public 
affairs, there is only gain for the society. When, in particular, 
there are people around you, namely your colleagues, who, 
believe and exploit through their choices these special skills, 
then you have the great chance to ‘‘color’’ politics with more 
humanity and sensitivity. This is considered luck for me and I 
wholeheartedly thank the people who have supported me, es-
pecially the prefect Mr. Anastasakis, who entrusted such an im-
portant position to a woman for the fi rst time in the prefecture 
of Lasithi. This mutual trust between men and women rein-
forces democracy making it more responsible and effi cient. 
I believe and strongly agree -she clarifi es- on the notion that 
when women participate in decision making they largely con-
tribute to it with their different experiences and ideas resulting 
in the whole society taking advantage of it. 
Thus, in a special ceremony held by the prefecture of Lasithi 
for the local survivors of the Albanian front last March, the 
feminine outlook contributed positively to the fi nal result. 
More particularly, she said that ‘‘Crete has sacrifi ced its youth 
for the cause of freedom and independence during the war in 
Albania. And how else this would have happened since the 
passion and love for freedom fl ows in the Cretans blood. The 
unconquered Cretan soul has always been sympathetic towards 
the suffering of our country. The fi ghting spirit and the self-
sacrifi ce of the 5th Division, however, which was a mainly 
Cretan unit distinguished in the battle on Mount. Trebesina and 
Kleisoura, is widely-known. 
Thousands of Cretans heroically fought in the Albanian front. 
1435 Cretan fi ghters, among them 206 from Lasithi, a remark-
able proportion for our prefecture, fell in the battlefi eld, giving 
their blood and sacrifi ce as well, to this unequal combat. And 
then, most Cretans were excluded in the mainland and Crete 

remained undefended resulting in disas-
trous consequences regarding the Battle 
of Crete, despite the renowned self-sacri-
fi ce of those who were in the island. 
The prefect of Lasithi Mr. Sifi s Athana-
sakis in cooperation with the Lasithian 
undersecretary of National Defense 
Mr.Giannis Plakiotakis honored in a spe-
cial and emotional  ceremony under the 
auspices of the  prefecture Local Author-
ity  of Lasithi  last March, the survivors 
from Lasithi that retuned from the Alba-
nian front.  Realizing during the prepara-
tions how diffi cult it was to spot all the 
living veterans, the prefect announced the 
intention of the Local Authorities of Lasi-

thi to proceed to the recording and publication of the records 
that synthesize the participation of our prefecture concerning 
human beings in the Greek-Italian war, registering in this way  
important evidence. Rekindling historical memory, we light the 
present and signify the future, we resist oblivion but we are 
taught from the mistakes of the past’’. 
CURRICULUM VITAE  
She was born in 1968. She grew up at Lasithi plateau, where 
she spent her school years. She graduated from the Teachers’ 
Training College  of  Herakleion and the Department of Pri-
mary Education in the University of  Ioannina. She has worked 
in many local Mass Media and has been a columnist until today 
in the newspaper “ANATOLI’’.  In 1997 she was appointed in 
the prefecture of Lasithi for a permanent post in the 2ο Primary 
School of St. Nicholas. Since 2001, she has been detached in 
the Primary Education Headquarters responsible for Environ-
mental Education. From this position, she organized and re-
alized teacher training seminars, as well as various actions in 
order to sensitize the educational community and local society 
regarding environmental issues. In 2005, she was detached as 
substitute in charge of the newly-established Center of Envi-
ronmental Education in Neapoli. She has attended long-hour 
seminars regarding educational, environmental issues as well 
as journalism. She is the vice-chair of the Board of Directors 
of the Association of Teachers of Primary Education of  Mer-
ambellou- Plateau, secretary of the Association of the Friends 
of Higher Educational Institutions of St. Nicholas prefecture, 
member of the cleanliness committee of St. Nicholas prefecture 
etc. In 2006, she was elected as a counselor in Lasithi prefec-
ture. She is the president of Education and Culture Committee 
of the prefecture Council. Since January, she has been appoint-
ed as a vice-prefect of Technical Works and Substructure. 

First 
Ladies
This interview is 

dedicated to every woman 
who personally struggles 

every day at home, in 
the fi eld, in the factory…
These are the First Ladies.
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Greeks living Abroad

‘‘The elevation of the history, the civilization, the tradition, the 
diet, the natural environment as well as the local people of Crete, 
must be the main aim of Cretan Organizations’’ stressed in his 
speech the chairman of the International Council of Cretans 
(ICG) Mr. Georgios Aerakis for the 35th year anniversary of 
the Pan-Cretan Association of Europe (PAΕ).
 This elevation of the comparative benefi ts of Crete -he 
continued- can ensure so that the island can further develop 
in the future as a tourists’ destination and beyond that. He 
also said that ‘‘it is necessary to focus our efforts to emerging 
markets such as that of China (important contracts have already 
been signed regarding olive oil exports in China) and India, 
countries that have been lately in the fi rst place of developments 
in Southeast Asia, as well as countries from Latin America 
such as mainly Brazil and then Argentina and Uruguay which 
maintain long-term relationships with Greece.
For the elevation of those comparative benefi ts, I believe that 
we have to work on a mid-term yet fl exible plan. A scheme that 
will bring the Cretan Associations all over the globe closer,also 
with the Greek Government  and the Local Authorities of 
Crete. The way to achieve that is not only one and surely 
there are alternative options with indefi nite possibilities today.  
However, it is undoubted that such an effort requires above all 
the organization of displays in international metropolises such 
as New York, Melbourne, Toronto as well as emerging centres 
such as Moscow, Warsaw, Buenos Ayers and Beijing.
These displays have to have a multi-level character. They 
have to be accompanied by the projection of visual-auditory 
material concerning Crete, by printed material (maybe with 
the creation of a complete, however brief brochure of Crete), 
by conferences with the participation of eminent academics, 
politicians and authorities regarding the history of our island 
through centuries. At the same time, there should be reference 
to the various and different choices that Crete offers as a 

tourists’ destination, starting from the multiversity of the 
natural environment and resulting in the value of Cretan Diet 
and other alternative suggestions that verify our island to any 
other destination’’.
A second axis -he underlined- which is of grave importance is 
the participation Cretan Associations to acknowledged Fairs of 
Tourism among others which are mainly organized in Europe 
and in other continents as well. Co-operating with Local 
Authorities and the Ministry of Tourism we can participate 
either through our physical presence or through brochures 
in Fairs regarding Tourism and therefore reinforce efforts to 
attract more tourists.  Parallel to that, I fi rmly believe that it 
is crucial to organize displays once every six months at the 
places where there are Cretan Associations aiming at making 
Crete famous globally. These displays can be thematically-
oriented, for instance an evening of dining and wining with 
Cretan products, a musical evening, a literature evening or an 
evening of culture.
Also, -he continued- many Academic Institutions where 
dozens of Cretan students or students of Cretan origins study, 
are called to play an important role.  As it is widely-known in 
most of those Universities there are Greek Associations and in 
the largest ones there are also Cretan Associations. At the same 
time, a great deal of academics of Cretan origins teaches in 
those Institutions. More particularly, in the U.S.A. and many 
European countries namely the United Kingdom, France and 
Germany, the Cretan element not only among students but 
also among the academic stuff is particularly signifi cant. As a 
consequence, through co-operation we can organize meetings 
presenting the wealth of our culture and tradition and the role 
that Crete has historically played in the past as well as the one 
that it will play in the future. 
A recent very useful tool -he referred- is internet itself. Cretan 
Associations are called at this point to use new technologies 

in such a way that every citizen who has access to the internet 
be given the opportunity to get informed about Crete in real 
time. It could also be useful to attempt a co-operation with all 
Cretan Associations and create a website which will offer an 
alternative, yet modern prospect on Crete and its thousands 
guests that are interested in it. Undoubtedly, for such a project 
to become possible there should be assistance, mainly fi nancial 
on behalf of the Government and the Local Authorities that will 
help in the provision of the necessary informative material. 
The prospects 
Beyond the undoubtedly important contribution that the Cretan 
Associations can play -he continued- in order to project the 
comparative benefi ts of Crete, an issue that has to be mentioned 
is that of the prospects the Cretan Associations have in the 21st 
century. It is actually a process of redevelopment and resetting 
polices, which our Associations will follow, focusing not 
only on inner reorganization but also on the revealing of this 
process. We should move, therefore, on these two axes either 
in the immediate or the remote future. 
Referring to the fi rst axis, it has to be noted that Cretan 
Associations face serious issues that they have to cope. Issues 
which are expected to signify their future and I dare say their 
future existence. This occurs because they function in a new 
puzzling world, where the Community of the Citizens seeks 
answers to the pressing problems they face. For this reason, 
one can lately observe that there is a drastic increase in the 
Non- Governmental Organizations (NGΟ), which aim at 
attracting not only citizens with common interests but also 
putting forward claims concerning the form, the organization, 
the function  and the target of their foundation. This process 
has to act as a guideline for the Cretan Associations, as well.  
We have to answer convincingly the questions we receive 
every day. 
Do we wish Cretan Associations to remain meeting and 
dialogue points among the Cretans abroad or do we wish to 
change their roles so as to function as structures orientated for 
the claim of unfulfi lled demands for years?
Do we wish Cretan Associations to proceed functioning 
isolated from the rest of the Greek Associations or do we 
wish to co-operate for the benefi t of the reinforcement of our 
claiming demands, and not simply the exchange of attitudes 
and opinions? Do we wish Cretan Associations to continue to 
proceed obstructed by the disputes of the past that keep them 

apart   or do we wish to commence a brave and fertile inner 
dialogue process so as all Associations collaborate? 
This is the point, then, that we come to the second axis of 
redevelopment process. The second axis is the one that is 
more interesting. On the one hand, we have the opportunity to 
announce the realization of the   inner changes to the Society. 
On the other hand, this process of expression will lead us to 
progress.  
We have to establish offi ces of our organizations in some of 
the biggest cities of the world on a permanent basis aiming not 
only at the activation of local communities but at the promotion 
of the comparative benefi ts that Crete offers, as well.  These 
cities can be chosen on the grounds of the Cretan element 
they host along with their general relationships with Crete. A 
second thought may include a permanent offi ce in Athens so as 
to promote our affairs. 
The displays that are directly scheduled from the International 
Council of Cretans (ICG) are:
-The co-organization of an International Conference on the 
topic of ‘‘The editions of Nikos Kazanzakis in Greece and 
abroad’’ held on 27th and 28th, June in Crete.  
- The co-organization with the same central introducer in the 
second Conference of the Rethymnians abroad, held in the 
city of Rethymnon on the 7th, 8th and 9th August initiative by 
Rethymnon Prefecture. 
-Co-operation and support of the PSK in the ceremony for the 
80 years of the Pan-Cretan Federation in America, held on 
board around Crete, visiting Alexandria between 17th and 24th 
July
-Annual Convention of the PSK on the 1st August  having as 
the central topic the change of the memorandum of association  
aiming at reinforcing the functionalism and the effi ciency of 
the Institution. 
-The signing up of the contract with the University of Crete 
regarding the creation of a Center of Studies for the Cretans 
abroad. 
-Preparation for the Conference of PSK, held in the summer of 
2010, in Lasithi.  
-Commitment of the regional counselor of Crete Mr. Tsokas  
that the members of the council of the International Council 
of Cretans (ICG)  will participate in the Regional Council and 
also will be able to set issues for election. 

Crete tourist destination
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Defl ation and its consequences

Dr.  George S. Atsalakis
Professor at the School of Polytechnics in Crete

Introduction 
Economical tightness commences upon the emergence of the 
reduction of the total demand of goods and services regarding 
their current total production. When such reduction appears, 
the prices of goods and services decrease. The fall in prices 
constitutes a sign for the producers to reduce their production 
resulting, therefore, in decreasing total production. 
Historically speaking, (looking into the economy of the U.S.A) 
long-term economical recessions took place from 1720 until 
1784, from 1835 until 1842 and from 1929 until 1932. The 
biggest recession in 1929 reached its lowest level in February 
1933, seven months after the lowest level at the stock market. 
Stock markets do not start to collapse after long periods 
of economical worsening, but collapse all of a sudden after 
a long period that stock and shares rise as well as economy 
expansion. Recession starts with the reverse of the long lasting 
and insistent rise of stocks and shares. The abrupt change 
from increasing optimism to increasing pessimism creates 
economical tightness. In short, recession comes along with 
remarkable Stock Exchange drops. 
1. When defl ation appears 
Infl ation: it is the increase of the volume of money and 
credits compared to the goods available. Defl ation: it is the 
decrease of the volume of money and credits compared to 
the goods available. Money: it is a socially-accepted means 
of transaction, accumulation of value and means of payment. 
Credit: it is the right to have access to the money. Credit can be 
given by the money-owner. In order the banks to attract money, 
they pay deposit interest to the money-owners (for simple or 
deferred deposits, for bonds, interest-bearing bills etc.) Thus, 
the banks owe money to their depositors and the depositors 

become creditors to the banks. Then, the banks lend money 
(provide credit) to their customers (business, housing loans 
etc) resulting in the banks being creditors and their customers 
to owe them money. 
2. What are the consequences of infl ation and defl ation 
concerning prices?  
When the  volume of money and credit increases  in relation 
to the volume of the goods available, the relative value of each 
money unit decreases making the prices of the goods to rise in 
general (infl ation).
When the volume of money and credit decreases in relation to 
the volume of the goods available, the relative value of each 
money unit increases making the prices of the goods to reduce 
in general (defl ation).
Therefore, it should be clear that the changes regarding the 
prices of the goods occur due to the fact that the value of the 
money unit is decreasing or increasing, and not the value of 
the goods itself. 
Most people are aware that infl ation affects the prices of goods; 
however, they rarely estimate the effect on the prices regarding 
investments (property, stocks, bonds, merchandise etc.). The 
infl ation during the 1970s raised the prices of gold, silver and 
other merchandise. The infl ation during the 1980s raised the 
prices of shares and property. Those changes in prices are due 
to the difference in the psychology of the society that comes 
along with infl ation and defl ation. The price effect due to 
defl ation is simpler. Price decreases occur simultaneously to 
goods and investments.  
A presumption is required for infl ation to emerge: a general 
credit expansion in the society. 
A credit (loan) is paid off with interest from the production 
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(company). The production is being serviced by the loan (e.g. 
though the fi nance of new factories) and creates profi ts for 
the business that make possible the payment of the loan. This 
transaction adds value to the economy. 
There are credits, however, which do not contribute to the 
production. When the banks give money for consumer goods 
such as vessels, mansions or for speculation such as loans 
for buying stocks, this kinds of loans do not contribute to 
the productive procedure.  The payment of these interests 
presses some other sources of income. This form of lending 
(for consumer goods, stocks etc.) is counter-productive since it 
adds cost to the economy and not value. If one borrows in order 
to buy a cheap car to commute, this kind of transaction gives 
value to the economy. If one wants to buy a luxury car, this 
type of loan does not add value to the economy. Additionally, 
the quality of the costs is worsening because the purchasing 
capacity is transferred from the investors or producers to 
those who borrow to consume. Upon the end of a huge credit 
expansion very few creditors expect problems of non-loan 
payment, resulting in lending money to people with limited 
capacity of paying-off. Very few borrowers expect their luck 
to change and for this reason they borrow extensively so as to 
enjoy good life! Defl ation entails a remarkable percentage of 
seizure for the pay-off of the loans that fall behind. 
Credit expansion presupposes the existence of a general wish 
to provide and receiving loans and the general capability of the 
borrowers to pay interests. 
This wish depends upon a) people’s trust e.g. if the creditors 
and the borrowers are sure that the debtors will have the ability 
to pay-off their loans and b) the tendency of the production that 
really enables the debtors to pay-off their loans.  Thus, the more 
trust and production increases, credit offer tends to increase, 
too. The expansion of credits fi nishes when the general wish 
of borrowing or the general ability to pay-off cannot be kept 
any more. As trust and production decrease, credit offers are 
getting diffi cult. 
The psychological side of recession and defl ation must be taken 
into account. When social disposition changes from optimism 
to pessimism, then the creditors, the debtors, the producers 
and the consumers, change their original orientation from 
expansionism to conservatism. Creditors become conservative 
and reduce loans. Debtors become more conservative and 
reduce their loans or they do not borrow at all. The producers 
become conservative and reduce their investment plans. 
Consumers become conservative and reduce their expenses 
saving more. This kind of behavior decreases the speed of 
money circulation (money becomes rare in the market) pressing 
the prices to lower.  
The ability of the economical system to maintain the increasing 
levels of lending during a recession period is restricted. A 
situation of high debts becomes unbearable when the rate of 
development decreases under the rate of interest of the money 
owned and the creditors deny accepting to pay interest with 
more credit. 
When these loads are so heavy and economy cannot support 
them anymore, then the reverse of the situation, the decrease in 
lending, the decrease in consumer expenses and the decrease 

in production result in debtors gaining less money that is 
not enough to pay-off their loans and at this point there is 
bankruptcy. The occurrence of bankruptcy and the fear on 
this issue deteriorate negative psychology and the creditors do 
not fi nance enough loans while they simultaneously   require 
paying-off or decreasing the already existing loans. In this way 
we have an increasing pessimism in the same way as previous 
development had led to over-optimism. 
Loans are either paid-off or re-fi nanced with other loans, or 
they cannot be paid and thus wasted.In the fi rst case the value 
of the loans is not lost, in the second case there is a partial loss 
while in the third case there is complete loss. 
The debtors try in despair to draw cash in order to pay-off 
their loans selling any part of their investments that can be 
liquidated (stocks, bonds, merchandise contacts, property etc). 
This policy results in constantly lowering the prices (in stocks, 
bonds, property etc.) due to over-demand and in this way the 
value of mortgages does not reassure paying-off the loans.  The 
above process continues until loans decrease in such a level 
that creditors accept that insecure loans can be covered by 
existing mortgages.  
3. Defl ation and recession 
Defl ation is partly characterized by a laborious, lasting and 
deep decrease of people’s wish and capability to lend and 
borrow. 
Recession is partly characterized by a laborious, lasting and 
deep decrease of production. The time when reduction in 
production reduces the borrowers’ ability to pay-off their 
loans, then recession caters for defl ation. The time when 
reduction in credits reduces new investments, defl ation caters 
for recession. Since credit and production supply the values 
of the investments, the prices are reduced in an environment 
of defl ationary recession. As the values of investments reduce, 
people lose money. This fact decreases the ability to lend, to 
serve their loans and support production. 
The most important defl ationary recessions took place from 
1835 until 1842 and from 1929 until 1932. In both cases 
a continuous credit expansion was prior. Today the credit 
expansion is the biggest that the humanity has experienced. 
Most people do not realize that the value of their investments 
can run through (mostly Stock Exchange investments). The 
majority believes that money should be invested somewhere 
and therefore they shift from stocks to bonds and then to 
property and so on. Money, however, is not lost because for 
every seller there is a buyer and so money just changes hands. 
This is true concerning money, but it is not true concerning the 
values of investments that constantly change.
The values of investments (e.g. the price of a stock) do not 
increase because for every seller there is a buyer but because the 
dealers agree that prices will increase even more. Therefore, no-
one needs to do something for price rise. Reversely, investment 
rates are reduced because a seller and a buyer agree that the 
present rate of an investment (e.g. of a stock) is high. If there 
is no offer to buy in a higher price than the one the above seller 
offers, then the price –the value of the investment decreases 
not only for the above owner but for any other party that holds 
the same investment. Even if millions of investors have the 
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same stock, the value decreases although they do nothing.
Two investors caused the reduction of the price through the 
transaction they realized and the other investors caused a further 
drop by choosing not to disagree with the price of the transaction 
in focus. The annihilation of the rates of the investments in stocks 
and merchandise can often be seen. Every time the rate of a stock 
decreases or increases in an ‘‘opening’’, a new price is simply 
registered during the fi rst transaction which is agreed by two 
people (the buyer and the seller). No other activity is required on 
behalf of any investor for this to happen, it just happens because 
the rest of the investors did not activate on the other part. (E.g. 
the rate of a stock reduces because the buyer offers lower price 
and there is not a third party to offer a higher price in the market). 
In periods of panic there are certain price levels that transactions 
do not occur as  prices are reduced with big gaps; however from 
one transaction to another. 
Same sort of dynamics are developed in credit, as well. Let us 
assume that the creditor lends 100.000Euros. The borrower 
receives the money. The creditor feels that he sill owns the 
100.000 Euros. If the creditor is asked about his assets, he will 
estimate the 100.000 Euros he has lent, as well. According to 
this belief there is 200.000 Euros in the minds of lender and 
borrower while it was only 100.000 before. If the lender asks 
his money back and receives it, then he becomes the owner of 
the 100.000 again. If the borrower cannot pay the loan then its 
value is annihilated.  If the original creditor had sold his loan to 
an investment company then this company would register the 
damage caused by the inability to pay-off the loan.  
When the volume of credit is vast, the investors can see huge 
amounts of money and values which in fact is only paper. This 
corresponds to paying-off contracts, the luck of which depends 
on common agreement regarding their value and the ability to 
pay-off.  
The dynamics of the increase and decrease of the value of 
investments can explain why in a declining Stock Exchange 
market, millions of people become poor. At the peak of the 
expansion of the faith or the Stock Exchange market, the value 
of investments has highly increased. Not only the sellers but also 
those, who continue to keep their shares, feel the wealth. The 
investors, who keep their shares, constitute the biggest majority 
and enjoy more wealth because the total money offer is relatively 
stable and the price of the stocks continues to dramatically 
increase. When the tendency of the market reverses and declines, 
the dynamics function in a reverse mode. Only very few stock-
holders sell their shares at the 90% of their peak price. Some 
others sell at the 80% of the top, others at the 50%, and others 
at the 30% and so on. In any case the sellers transfer the rest of 
future damage to someone else.  
In a declining market the vast majority of investors does not 
activate and is trapped in low-rate shares or even shares of 
trifl ing value. The value that an investor believes to have in his 
portfolio diminishes terribly or is scattered to the winds.The idea 
that the shares he owned had signifi cant value was only in his 
mind and in the mind of other investors who agreed on the issue.  
When this agreement changed, values changed, as well.This is 
exactly what happened in most investments (property, stocks, 
merchandise, bonds etc.) during defl ation period. PH
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Personalities
of Crete

‘‘The job of the director and the cultivator of biological products 
complements on another. When you work in a fi eld you realize 
how tiny you are while when you direct you feel you so 
powerful’’, underlined during an interview to “In-On” magazine 
the well-known Cretan director Manousos Manousakis 
I was born -he continued- in 1950 in Athens and grew up within 
Cretan culture. I studied the art of the cinema in Great Britain in 
the «London School of Film Technique”.
Cretan cculture helped me  -he clarifi ed- to direct the TV series 
such as ‘‘For a woman and a car’’, ‘‘For Anna’’ and the ‘‘Borders 
of love’’ which were  shot in Crete, while my studies in Great 
Britain and the coincidences I confronted there, played a vital 
role to start directing  long movies and not short ones.  
In all the fi lms I direct I use -he continued- characters that have 
peculiarities in the local societies they live. I became widely-
known in Greece and especially in Crete since it is my place of 
origins and because of my TV series however I like all forms of 
directing   for instance: cinema, theatre, TV. 
I started directing in 1971 -he referred- with my long-run movie 
‘‘Bartholomew’’ and in 1986 with TV series.  
Parallel to directing, he said ‘‘12 years ago I started cultivating 
biological products at my wife’s property at Sellassia in Laconia, 
which stretches at 150.000 m2. When we took over, the area was 
destroyed by fi re. Our pride: however, for our land activated 
our will to create the present olive grove, which is situated at 
the foot of Mount. Parnon, about 620 meters above sea level, 
taking care of it as if it is our own child. We took care of every 
tree that already existed while we planted new with respect to 
the traditional variety of the region, the koutsouroelia (the olive 
of the logs). This variety is durable to the benefi cial wind of the 
slopes that freshens up the olive grove all year round. 
This kind of cultivation is regarded as a parched one; therefore 
the olive oil produced is the real sap of the olive tree. During 
those 12 years we managed to produce olive oil unique in 
aromas, taste, texture and color through strict biological and 
environmentally-friendly cultivation. The olive oil that is 
produced in our land is crushed in temperature of 22 degrees 

Celsius so as the organic ingredients within the olive oil are 
kept alive. The olive-press machinery is carefully cleaned 
before the process so as the dregs of previous olive oil is not 
mixed with ours.  Before bottling, our olive oil undergoes the 
strictest chemical analyses. After ten years’ attempt we decided 
to bottle our product estimating that the quantity was suffi cient 
to proudly share it with our friends. Today we produce four tons 
of olive oil which is sold to individuals.  The trees are growing 
and we hope, if everything goes well and we do not destroy our 
beautiful planet, to raise our production and cover a bigger part 
in the Greek market’’.    
CURRICULUM VITAE
LONG FILMS
1998: ‘‘Red dragon’’, 1985: ‘‘The woman who looked like 
scarecrow’’, 1975: ‘‘The noblemen’’, 1971: ‘‘Bartholomew’’.
VIDEO FILMS
‘‘Strange meeting’’, ‘‘Reverse route’’.
DOCUMENTARIES
‘‘Greek people abroad’’, ‘‘Creators in the periphery’’, ‘‘Traveling 
by Evangelistria’’
THEATRICAL PLAYS
2009: ‘‘Mousetrap’’, 2001: ‘‘Rum lemon and white wine’’, 
2000: ‘‘8 women are accused’’, 1995: ‘‘My nerves, my pills and 
a taxi to leave’’
1994: ‘‘Mousetrap’’, 1993: ‘‘What an idiot’’, 1988: ‘‘Hellas 
café’’, 1987: ‘‘Magical trip’’, 1986: ‘‘A fairy tale with riddles’’.
TELEVISION SERIES
2007-2008: ‘‘Lighthouse», 2006-2007: ‘‘For Anna’’, 2005-
2006: ‘‘Secret paths’’, 2004-2005: ‘‘Don’t say goodbye’’, 
2003-2004: ‘‘The game of forgiveness’’, 2002-2003: ‘‘Love 
came from far away’’, 2001-2002: ‘‘For a woman and a 
car’’, 2000-2001: ‘‘Cupid a thief’’, 2000-2001: ‘‘Innocent 
or guilty’’, 1989- 1990: ‘‘Their best years’’ – B. Nemeas.
TV MOVIES
2005: ‘‘A stranger among us’’, 2003: ‘‘Paradise for three’’.
Other activities: Cultivation of biological products mainly olives 
and olive oil - sailing - astronomy.

Manousos 
Manousakis
Director  

THE CRETAN DIRECTOR - BIO - CULTIVATOR
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According to Greek mythology Crete is closely related to 
Europe, since it gave the name to the whole continent. A 
winged bull carried beautiful Europe from the island of Crete 
transferring, therefore the wealth of the civilization and the 
history of the island to the whole world.  A signifi cant element 
of this wealth is Cretan Diet and the highly nutritional value of 
Cretan products, a fact that is widely- present all over Europe 
today.  
The history of Cretan Diet and Cretan products started long 
ago. The fi ndings of the archaeological excavations show 
that ancient Cretans, the Minoans, consumed almost the 
same products that the inhabitants of today consume. More 
particularly, in the Minoan-era palace, huge earthenware jars 
were found containing olive oil, pulses, wine and honey, while 
we can see evidence in pictorial form depicting the rich world 
of the Cretan herbs. The same thing was true in the Byzantine 
era as well, when the Cretans kept their customs and traditional 
cuisine was prominent. It is believed that this kind of tradition 
has helped the islanders a great deal in order to survive under 
extremely unfavorable conditions when for instance the island 
was successively conquered by Arabs, Venetians and Turks. 
‘‘Conquers were changing, but the soul, the religion, the 
language and the…Cretan cuisine never changed’’. 

This historical continuation created a tradition that is proven 
valuable today, a fact that is acknowledged by the international 
scientifi c community which refers not only to the Cretan 
cuisine but also to the miracle of the Cretan Diet. 
One of Crete’s most important offers to the mankind is the 
Cretan Diet, the most important part of the Mediterranean 
Diet. The character and the secret of this diet are simply 
based on the products of this rich land.  The fertile land of 
Crete and the special climatic conditions contribute to the 
production of the most famous fruit and vegetables.  Widely-
known for their quality are the oranges, the tangerines and the 
tomatoes which are produced in all regions of Crete. Equally 
famous to the agricultural products are the cheeses of Crete. 
Gruyere, cream cheese and skim-milk cheese are the kinds 

that are distinguished for their taste, quality and traditional 
way of production. Moreover, there are vast olive groves in 
all prefectures of Crete where the well-known olive oil is 
produced, distinguished for its excellent quality. In fact, it is 
regarded as one of the healthiest olive oils in the world, since 
the climatic conditions of the island are ideal for the growth of 
the olive-tree. Finally, Crete is widely-known for the tasteful 
and healthy bread products which are produced according to 
traditional recipes, namely the Cretan rusks such as dakos.  
A long history and tradition of over 4000 years in the island 
is attributed to Cretan wine, which is famous for its varieties 
and excellent taste. The fertile wine-groves of the island give 
every prefecture the opportunity to produce different varieties, 
however with extraordinary taste. 
It becomes obvious, then, that Cretan products follow the secret 
of good health and long-life: the wealth and the offer of the land. 
For this reason, Cretan Diet and the health of the inhabitants 
has recently become an issue of research and discussion in 
conferences, the fi ndings of which really show that Cretan 
Diet is the key to good health. Indicatively, it is referred that in 
1947 Rokfeler Foundation came to Crete to observe the health 
condition of the islanders after the war, ascertaining their very 
good level of their health.  ‘‘Cretans were  90% healthier than 
American people’’. Even if it took the medical community a 
long time to comprehend the consequences of these fi ndings, 
‘‘they had just come across the basic principles of Cretan 
Diet’’. Researches continue till today, confi rming every time 
the initial ascertainment. 
The Cretans of today wish to hand over this secret of life to the 
humanity; to offer along with their history and civilization, the 
cultural product called Cretan Diet in an attempt to maintain 
the traditional eating habits of the past ,despite the efforts to 
promote other dietary models mainly fast food. Therefore, 
we should all co-operate –farmers, producers, processing 
companies, packing and promotion companies, the public 
sector and the government– in order Cretan products remain 
pure in the same way we inherited them from our ancestors and 
our history and civilization teaches us.

Cretan Diet History - Tradition - Health 
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